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Embracing the key challenges of CSR (Corporate ®)
Social Responsibility), and inspired by the Sustainable REMY COINTREAU
Development Goals (SDGs) defined by the United Nations, e
the REMY COINTREAU group is committed to a policy that ‘
affects all aspects of its business:

e preservation of its terroirs (sustainable growing
methods, preserving the specific characteristics of
terroirs, etc.),

e developing the talents of its 1,900 employees
(promoting well-being at work, gender equality, non-
discrimination, sustainable procurement, etc.)

e respect for the weather (combatting global warming,
preservation of resources, etc.).

In this context, the REMY COINTREAU GASTRONOMIE department has
taken a significant step forward in terms of innovation and respect for the
environment by choosing to replace the PET bottle with an R-PET version:
this new packaging is made from 100% recycled material and is also 100%
recyclable. A decisive development in terms of reducing the consumption
of raw materials in our packaging and reducing the carbon footprint of our
bottles.

The barcodes on the labels and cartons remain unchanged, as do the bottle
caps. Only the bottle has taken on a slightly greyer tint, compared to its
predecessor.

The new packaging is used as and when the old bottle runs out of stock,
without any specific information on the subject.
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